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PROFESSIONAL SUMMARY
A senior content strategist and writer specializing in transforming insights into culturally relevant, high‑impact storytelling across digital, social, experiential, and integrated campaigns. Leads concept development, shapes brand voice, and partners with creative agencies, marketers, and communications experts to translate business objectives into compelling copy. Confident leader who mentors junior writers and maintains high creative standards.
EXPERIENCE
IBM, New York, NY
Narrative and Content Strategist  |  Jul 2023 – Present
Direct the overarching creative vision and messaging framework for IBM Think 2026, managing and mentoring a team of content leads to ensure cohesive narratives, consistent brand execution, and high‑quality delivery across all speaking sessions and event content.
Develop event narratives and integrated creative platforms for global tech audiences, translating strategy and insight into compelling storytelling across sessions, booth, digital, and experiential touchpoints.
Lead concept development and creative writing for Tier 1 events—including Microsoft Ignite 2024 & 2025—crafting narratives, storyboards, scripts, and visual concepts that contributed to 477 booth scans, 469 session attendees, and 3,480 leads.
Build and drive the creative vision for the Think Tech Byte series—concepting, scripting, speaker direction, and rehearsal leadership—resulting in 3,712+ attendees and 2,611 leads in 2024.
Partner with art directors, designers, strategists, and event producers to translate insights and client stories into idea‑led work that scales across formats.
Content & Experience Hub Strategist  |  Aug 2022 – Jul 2023
Built a unified creative and narrative repository (Content & Experience Hub) that aligned voice, storytelling tools, and reusable assets for global event teams—establishing scalable, high‑craft standards across IBM events.
Crafted messaging platforms for AI for Business, Data & AI, and Sustainability, partnering with Product Marketing and Content & Brand to ensure creative cohesion across campaigns and on‑site experiences.
Authored thought‑leadership content, editorial guidance, and narrative toolkits that improved quality and consistency for distributed teams.
Senior Content Writer  |  Jan 2019 – Aug 2022
Crafted high‑stakes narratives for complex enterprise deals—developing positioning, story structure, and proof narratives that influenced client decisions.
Translated technical SME input into clear, persuasive copy balancing conceptual clarity with compelling storytelling.
Facilitated workshops for creative problem‑solving and narrative alignment, strengthening proposal themes and messaging.
Freelance — Content & Social Media Strategist / Editor, Remote
May 2021 – Present
Lead the Instagram presence for Sweet Jeans Kitchen & Espresso from the ground up—building the brand’s social identity through content strategy, analytics‑driven insights, original photography and videography, video editing, and ongoing content creation since it’s March 2025 opening to today.
Build editorial calendars and campaign concepts that elevate brand storytelling and engagement.
Write and edit long‑form editorial work (journal articles, academic texts, narrative projects) with a focus on clarity, voice, and cultural authenticity.
Edited multi-media digital content and copy for Umi’s Archive; edited academic articles for the Muslim Mental Health Journal; and contributed to an academic textbook on Global Mental Health for Muslims via Yale and Stanford collaborations.
ADDITIONAL EXPERIENCE
inlingua, Münster, Germany — Business English Teacher (Aug 2017 – Aug 2018): Created materials and taught English to business professionals.
Brain Power Co., Osaka, Japan — English Language Teacher (Jul 2016 – Aug 2017): Built curriculum and taught English to middle school and elementary school children. 
JET Program, Kyoto, Japan — English Language Teacher (Jun 2015 – Jul 2016): Developed curriculum, hosted after‑school conversation clubs, and taught English to high school students. 

EDUCATION
Rutgers University, New Brunswick, NJ  |  Jun 2024 – Dec 2025
Master of Communications and Media, specializing in Digital Media
Columbia Publishing Course, New York, NY  |  Summer 2022
Six‑week intensive on book, magazine, and digital media publishing
North Carolina State University, Raleigh, NC  |  Class of 2014
B.A. in English Literature and Creative Writing

SKILLS
· Writing & Editing: Executive‑ready copy, UX writing (certified), long‑form & short‑form storytelling, scriptwriting, proposal development
· Creative & Concept: Brand voice, narrative architecture, social & experiential campaigns
· Strategy & Leadership: Team leader, stakeholder alignment, cross‑functional collaboration, project management, mentorship
· Tools: Microsoft Suite, Google Analytics, WordPress, Wix, Adobe Creative Suite, Final Cut, YouTube Studio, AI tools (i.e., ChatGPT, Microsoft Copilot, watsonx, etc.)
· Languages: English (fluent), Tigrinya (fluent), Japanese/German/Arabic (conversational)
